


No Meat May is a fun foodie event that
challenges people to eat no meat, or no animal
products, for 31 days, for 4 big reasons.

We dream of a world free from chronic
disease, hunger or factory farming - where our
food systems keep us all healthy, without
hurting animals or destroying the planet.

We work to inspire and support more people
to shift to plant-rich eating, so we can build a
healthier, kinder, more sustainable world.
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4 BIG REASONS

Prevent chronic disease &
welcome many health
benefits with a broader

and greater intake of
plant-rich foods.

Legalised cruelty and
grand-scale violence is the
real cost of eating cheap
meat, eggs and dairy - you
can help end it.

e
Planet

Reducing or eliminating
meat and animal
products is an action you
can take that will help
save our shared home.

Feeding 8+ billion people
without destroying our
planet means we must
eat a lot less meat and

animal products.

NOMEATMAY.ORG

2025 IMPACT — 4


http://www.nomeatmay.org/

Ifeel great, my
blood pressure is
normal, less
inflammation, I
also gave up dairy.
Think I’ll keep
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No Meat May was an experiment to move
my family towards meatless menus.

It was a success - all the meatless dishes
were eaten with gusto!

Cathy D - No Meat May participant
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OUR 2025 REACH

Instagram followers
- a growth of 10%
from last year.

of our website traffic
comes from direct search,
with 40% from our social

media channels. Facebook followers.

Our daily support
posts reached 20
million people in 2025
- inspiring millions of the organic reach
meat-free meals of our Instagram
across the globe. posts in 20285.

-----
" gt

subscribers to the
No Meat May YouTube
Channel - a 123%
increase from 2024.

people reached with
our engaging social
media ads, promoting
plant-rich eating.
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I have always gone back & forth as a
vegetarian, but now with all the tools
provided by No Meat May, I am a lifer!
I have learned so much about being a

healthy vegetarian! So happy!

Liz E - No Meat May participant
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PARTICIPANTS SINCE 2013

TOP 10 SIGN-UP COUNTRIES
70,000

= 60,000 1  UNITED STATES
i - AUSTRALIA
=} 50,000 3 CANADA
@)
= a UNITED KINGDOM
ﬁ 40,000 S PHILIPPINES
5 50.000 6 SOUTH AFRICA
S ’ 7?7 INDIA
o
=1 20,000 8 NEW ZEALAND
9 ARGENTINA
10,000 10 COLOMBIA
Q Our data shows that on average, each
2013 2014 2015 2016 201%7 2018 2019 2020 2021 2022 2023 2024 2025 person who registers inspires one friend or
CAMPAIGN YEAR family member to join thgm. That -means
the number of people taking partin No
Meat May is likely to be double the
340,000+ people have registered since 2013 — inspiring millions more through family and friends, creating a ripple effect worldwide. number of people who officially signed up.

Participation grows with awareness — every dollar invested in promotion brings more people to No Meat May, and multiplies our impact.
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I first did No Meat May 4 years ago. I never
thought I could make it through a whole month
with no meat. Look at me now, 4 years later and

loving it. One of the best things I’ve done for
myself and my family. Thank you for the
inspiration and support throughout the years.

Tess M - No Meat May participant
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For being part of this global movement where
every meal matters, and every choice counts,
and one month of change can create impacts
that last a lifetime.

With your support, we'll inspire millions
more in 2026 — and beyond.
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= hello@nomeatmay.org

= Www.nomeatmay.org
= www.linkedin.com/company/no-meat-may
= Instagram: @no_meat_may

= FHacebook: @nomeatmay
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